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Booking and Payment Form

I wish to purchase a place at the forthcoming Discovering Futures’ 
Using Social Media to Engage with Students
conference on 16 June 2011.

	(Mr/Mrs/Ms/Dr/Prof) 
	     

	First name
	     

	Surname
	     

	Position 
	     

	Organisation 
	     

	Address 
	     


	Postcode 
	     

	Tel 
	     

	Fax
	     

	Email 
	     

	

	Do you have any special dietary requirements? (Please state) 
	     

	Do you have any special needs? (Please state)
	     

	How did you hear about this conference? 
	     

	By signing this document, or completing your name here electronically, you are agreeing to our terms and conditions as stated on the website (www.discoveringfutures.com/terms_and_conditions). This booking is not valid without a signature, or name, in this box.
Signed      
Date      



Please chose your Special Interest Session
Please tick your choice (your choice will not be binding – but it will assist us in assigning rooms)                          ✔
	1.45
	Special interest sessions 1 (45 mins)

	• 1
	Sarah-Jane Doherty
International Manager

Educate
	How can we smartly use digital media to recruit international students
	

	• 2
	Robyn Hicks
Marketing Manager

South Street Accommodation Services
	Social media: getting the balance right when communicating to students
	

	• 3
	Ken Punter 
Digital and Online Communications Manager

University of Warwick
	The role of iTunesU and YouTubeEdu in an integrated corporate communications strategy
	

	2.30
	Special interest sessions 2 (45 mins)

	• 1
	Alicia Liu
Account Manager
93½ PR 
	Secrets of social media techniques in China for building brands and student engagement
	

	• 2
	Graham Copekoga
Web Manager

De Montford University, Leicester
	Integrating the full range of social media techniques in student recruitment marketing
	

	• 3
	Claire Lupton
Alumni Relations Manager

& David Reilly
PR Officer
University for the Creative Arts
	Using Twitter and other SM techniques in alumni relations 
	

	3.40
	Special interest sessions 3 (45 mins)

	• 1
	Bo Kristiensan
Marketing Director

University of Southern Denmark
	Case study: using social media for marketing and student recruitment at the University of Southern Denmark
	

	• 2
	Stuart Brown
eBusiness Manager, Community and Developments

The Open University
	Serving your audience through social media
	

	• 3
	Alan Parry
Director of Markketing and Corporate Communications

Prifysgol Bangor / Bangor University
	Building a brand through narrowcasting: Bangor TV
	


	Please indicate how you wish to pay. Pre-payments to be made with booking form or, where agreed, payment to be made upon receipt of invoice.

	1. Enclosed is a cheque for:
	£      

	2. To pay by invoice you must supply a p/o number and fax the signed p/o within seven days.
	Purchase order number:      

	3. To pay by credit card (VISA or Mastercard) please supply the following information:
	Card number

 _ _ _ _ / _ _ _ _ / _ _ _ _ / _ _ _ _

	
	Expiry date          /                Start date          /   



	
	Three digit security code on reverse strip:



	Name on card
	

	Your signature 

(please sign if form not completed electronically) 
	


	If our invoice * should be sent to a person or department other than the named delegate, or person booking for the delegate (as shown below) please record their name and address here:
	     

	their telephone: 
	     

	their email:
	     


	If this form has been completed by a person other than the named delegate please record your name here: 
	     

	your telephone: 
	     

	your email:
	     


Please see our full Terms & Conditions on the website <www.discoveringfutures.com/terms_and_conditions>. 

Thank you for booking and paying for a place at the 

Discovering Futures’ Using Social Media to Engage with Students conference 
on 16 June 2011.
Discovering Futures Ltd  Registered in England and Wales: 6292299. Registered office: East House, 109 South Worple Way, London  SW14 8TN
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